
The Next Big Idea
10 concepts that could 

shape the future

The Aviator Canada’s first pilot / Michael Adams Will boomers retire? / Different But Equal The rise of alternative schools 
Something About Harry Quidditch on campus / Head Shots The danger of concussions / Defying Gravity Inventing the G-suit
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Chancellor’s  
Alumni Receptions

spring
 2011

April 3
San Francisco

April 4
Los Angeles

April 10
Vancouver

April 11
Calgary

In the past year, Chancellor David 
Peterson has spoken at U of T alumni 

receptions around the world, from New York  
to Winnipeg to Shanghai.
 This spring he will visit several North American 
cities to speak about the university’s aspirations 
and share with alumni how the university is 
uniquely positioned to develop the talent, leader-
ship and answers for the defining challenges  
of the 21st century. Some of the university’s most 
distinguished professors will be travelling with 
him. Their lectures will address many of society’s 
most pressing issues and showcase innovative 
responses being developed at the University of 
Toronto.
 Join the chancellor at alumni receptions in  
the cities listed at right. Further information will 
be available closer to event dates at www.alumni.
utoronto.ca.
 Questions? Contact Teo Salgado at  
(416) 978-2368 or teo.salgado@utoronto.ca.
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Transforming Regent Park A community rebuilds / Oxford Bound A Rhodes trio / Machinespeak Computers that translate
Urban Crusader CivicAction’s Mitzie Hunter / Global Observatory Munk School’s new digs / Lady Godiva The band plays on

spring 2013

Saturday, June 1
10 a.m.

Engineering Today
Profs. Jonathan Rose 
and David Sinton, 
and Christopher Wilmer

Food, Culture and 
Identity in Italy
Sara Maida-Nicol

Global Poverty and 
Social Innovation
Prof. Joseph Wong

2 p.m.

Responsibility for 
Children’s Health
Prof. Amy Mullin

The Breaking Down of 
Categories and Social 
Barriers in 21st Century 
Classical Music
Prof. Christos Hatzis

 CivicAction’s Mitzie Hunter / Global Observatory 

10 young profs whose ideas 
could change the world

Author Incubator Growing literary giants / Teaching Teachers OISE’s new direction / Prof. of Adventure Harold Innis 
Tech in 2025 Robot cars and more / Restoring UC Updating an iconic college / Why Diets Fail Dr. Freedhoff explains

summer 2014

A celebration of unique, extraordinary and record-breaking  
facts from the university’s 187-year history
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Mapping the Mind Creating a virtual brain / The Outlaw Design renegade Bill Buxton / An Apple for Teacher? How quaint!

SUMMER 2010

Spring 2010  
Convocation

JUNE
 2010

Parents – at Last!
Science offers new options  

for infertile couples

Richard Martin  
Holden Alway  
(BA 1962 St. Michael’s)
President of the Pontifical 
Institute of Mediaeval 
Studies

Mary Anne V. Chambers 
(BA 1988 UTSC)
Former senior vice- 
president at Scotiabank, 
former Ontario MPP and 
cabinet minister, and a 
strong supporter of  
education in Jamaica  
and Canada

Ian Hacking 
Philosopher specializing  
in the philosophy of  
science, winner of the  
Holberg International 
Memorial Prize

Lawrence Hill
The author of seven 
books, including the  
internationally acclaimed 
The Book of Negroes

John Manley
Lawyer and former Liberal 
MP and cabinet minister, 
now president and CEO of 
the Canadian Council of 
Chief Executives

Preston Manning
Founder of the Reform 
Party of Canada and the 
Canadian Reform Con-
servative Alliance, former 
Leader of the Opposition, 
and a senior fellow of the 
Fraser Institute

Hazel McCallion
Long-serving mayor of 
Mississauga and founder 
of Hazel’s Hope, a charity 
for children with HIV-AIDS 
in Tanzania

Charles S. Pachter 
(BA 1964 UC)
Canadian painter,  
printmaker, sculptor  
and designer

Marie Sanderson 
(BA 1944 UC)
Canada’s first female 
geography professor and 
the first female president 
of the Canadian Associa-
tion of Geographers

Scott D. Tremaine
An astrophysicist widely 
known for contributions 
to the theory of solar  
system and galactic 
dynamics

Spring 2010 Honorary Degree RecipientsOver the course of a few weeks this 
June, some 10,000 U of T students 

converged on Convocation Hall, where they  
were officially welcomed into the university’s 
alumni community. Joining this year’s new  
grads as they celebrated this milestone were  
nine of the 10 distinguished honorary graduands 
listed to the right. (Marie Sanderson received her 
honorary degree at a private ceremony in May.) 
As custom dictates, each honorary degree recipi-
ent addressed their convocation. Webcasts of 
these presentations are available at  
www.convocation.utoronto.ca/webcast.htm.

During a few weeks this June, more than 
12,500 U of T students converged on 
Convocation Hall, where they were offi  cially 
welcomed into the university’s alumni 
community. Joining this year’s new grads 
as they celebrated this milestone were 
the 12 distinguished honorary graduands 
listed at right. As custom dictates, each 
honorary degree recipient addressed their 
convocation. 
Webcasts of these presentations are 
available at uoft.unikron.com.
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Spring 2013 
Convocation

Taking Care Sick Kids’ Mary Jo Haddad / Smarter Traffi  c Easing gridlock / Education for Africa MasterCard’s fellowships
Bon Appetit, Paris A food truck with fl air / Search and Discovery U of T’s changing libraries / Writing Contest Winners

summer 2013

Spring 2013 Honorary 
Degree Recipients

Robert J. Birgeneau 
(BSc 1963)
Former U of T president, 
leading physicist and past 
Chancellor of the University 
of California, Berkeley

William A. Buxton 
(MSc 1978)
Award-winning scholar in 
human-computer interaction 
and device design 

Paul Cadario 
(BASc 1973)
Anti-poverty advocate 
and distinguished expert 
of international development 
at the World Bank

N. Murray Edwards 
(LLB 1983) 
Outstanding community 
builder and one of the most 
successful entrepreneurs 
in Canadian history

Wendy Freedman 
(BSc 1979, MSc 1980, 
PhD 1984)
Pre-eminent astronomer and 
scholar best known for her 
work on the Hubble constant

Frederic (Eric) L. R. 
Jackman 
(BA 1957 TRIN, MA 1962)
Noted psychologist and 
businessman known for his 
exemplary public service

Paul Krugman 
(BA 1957 TRIN, MA 1962)
Celebrated economist and 
op-ed columnist, recipient 
of the Nobel Memorial Prize 
in Economic Sciences 

Sam Pitroda
Inventor, entrepreneur, 
policy-maker and govern-
ment adviser credited 
with the telecom revolution 
in India

William T. Reeves 
(MSc 1976, PhD 1980)
Academy Award-winning 
pioneer in computer 
animation with Pixar 
Animation Studios

Stuart Alan Rice
World-class scientist known 
for his global infl uence 
on research and teaching 
in the fi eld of chemistry

Donald R. Sadoway 
(BASc 1972, MASc 1973, 
PhD 1977)
Entrepreneur, teacher 
and acclaimed scholar 
in sustainable energy 
innovation

Susan Scace
(BA 1963 TRIN)
Widely recognized for her 
community leadership and 
outstanding public service

 It’s comforting
to know you’re covered.

ALUMNI TERM LIFE INSURANCE

Having protection against life’s many uncertainties can sure take a load  

off your mind — especially when you have people who count on you.  

Consider Alumni Term Life Insurance, whether you’re looking for new 

coverage or adding to an existing one, and enjoy exclusive low rates for 

you and your family. Relax. We’ve got you covered.

Visit www.manulife.com/uoftmag to learn more or call toll-free 1-888-913-6333.

No purchase necessary. Contest open to Canadian residents who 
are the age of majority in their province or territory of residence 
as of the contest start date. Approximate value of each prize is 
$1,000 Canadian. Chances of winning depend on the number of 
valid entries received by the contest deadline. Contest closes 
Thursday, December 5, 2013 at 11:59 p.m. ET. Only one entry per 
person accepted. Skill testing question required.

Get an online quote 
      for Alumni Term  
      Life Insurance  
      to enter!

Get an online quote 
      for 
      Life Insurance
      

Underwritten by  
The Manufacturers Life Insurance Company 
(Manulife Financial).
Manulife, Manulife Financial, the Manulife Financial For Your Future logo and the Block Design 
are trademarks of The Manufacturers Life Insurance Company and are used by it, and by its 
affiliates under license. Exclusions and limitations apply.

Underwritten by The Manufacturers Life Insurance Company (Manulife Financial). 
Manulife, Manulife Financial, the Manulife Financial For Your Future logo and the Block Design are trademarks of The Manufacturers Life Insurance Company  

and are used by it, and by its affiliates under license.  Exclusions and limitations apply.  *Effective date of coverage must be on or before April 1, 2014.

ALUMNI HEALTH & DENTAL INSURANCE

Not having adequate medical coverage is no joke. 
Reduce your out-of-pocket expenses now. 

Dental Care • Vision Care • Prescription Drugs  
Massage Therapy • And Much More 

Visit healthplans101.ca/utoronto or call toll-free 
1 866 842.5757 for more information.

Save! 
Apply by March 31,  2014,  
to lock in at 2013 rates.*

Did you hear the one about Did you hear the one about 
the man who didn’t have 

Health & Dental Insurance?

His tooth fell out and he couldn’t 
see where it went.

Is this mic on?

Town and Gown
A great city and top university 
strengthen each other, 
says U of T’s new president

Visit the new Alumni Portraits website to learn about 
the outstanding contributions being made by your 
fellow alumni – members of a worldwide community 
of leaders and change makers. View short video 
interviews that profi le their accomplishments and 
explore how U of T helped shape their personalities, 
develop their interests, and put them on the path 
to success.

Our alumni are the university’s most enthusiastic 
ambassadors, supporters and citizens. We salute you!

alumni.utoronto.ca/portraits

 volume 41 no. 2
magazine.utoronto.ca

pm40065699

Alumni Portraits

Iron Man Fighting malnutrition / Dawn of an Era Canada’s fi rst computer / If You Can Play Sport’s gay-straight alliance 
Screen Time Online learning goes viral / Whose Values? Parsing Quebec’s charter / Get Better, Sooner Mobile health 

winter 2014

At this year’s Spring Reunion, you can attend lectures 
by noted U of T professors, grads and authors without 
needing to worry about homework or studying for an 
exam. You get all the learning with none of the stress! 
All talks are free and will take place in Sidney Smith 
Hall, but you do need to register:

Online: http://springreunion.utoronto.ca
Email: spring.reunion@utoronto.ca
Phone: 1-888-738-8876

Spring Reunion takes place this year from May 30 to 
June 3. If you graduated in a year ending in a 7 or a 2, 
then this is a reunion year for you!
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Earn a Stress-Free 
Degree 

Seeing Disease
How advances in 
medical imaging 
could one day 
save your life

Planet Hunters Does life exist on other worlds? / Money Votes Politics and the 1% / Class Struggle Keeping kids in school
Frye’s Anatomy Remembering a scholar / Internet for All The $50 tablet / Power Plants Blueprint for an artifi cial leaf

spring 2012

Friday, June 1
1 p.m.

What’s New about 
21st-Century Spying? 
Prof. Wesley Wark

Transition Towns: 
A Global Social Move-
ment Builds Community 
Resilience in the Face 
of Climate Change 
and Peak Oil
Prof. Blake Poland

Celebrating 400 Years 
of the King James Bible
Prof. Stuart MacDonald

2 p.m. 

Has the World Gone Mad? 
Prof. Joseph Heath

Nutrition and 
Brain Function
Prof. Carol Greenwood

The Art of Play
Prof. Mark Kingwell

Saturday, June 2
9:30 a.m.

Marshall McLuhan: 
The Man and His Message
Prof. Don Gilles

10:30 a.m.

Engineering Today
Prof. Yu-Ling Cheng, 
Prof. Lloyd A. McCoomb
and Prof. Milica Radisic

How to Look for Love: 
A Refreshing New Take 
on Men, Women 
and Romance
Prof. Mari Ruti

Bringing Hunger 
Out of Hiding
Prof. Valerie Tarasuk

11:30 a.m.

Nurturing Excellence: 
How Canada Became 
a Leader in Stem Cell 
Science
Joe Sornberger

Technologies for 
Aging Gracefully
Prof. Ronald Baecker

A Healing Bridge
Dr. Izzeldin Abuelaish

ALUMNI INSURANCE PLANS

Alumni Insurance plans can help prepare 
you for whatever life throws your way.
Term Life Insurance    Income Protection Disability Insurance  
Major Accident Protection    Health & Dental Care 
Critical Illness Insurance

Call us at 1-888-913-6333  
Or visit us online at www.manulife.com/uoftmag

What if there were no curveballs?

Manulife, Manulife Financial, the Manulife Financial For Your Future logo and the Block Design are trademarks of The Manufacturers Life Insurance Company and are used by it, and by its affiliates under license.

The Manufacturers Life Insurance Company

Underwritten by:

Unlocking  
Our Potential
Life’s early years might  
be even more important  
than we thought

The Watchman Samer Muscati’s quest for justice / What’s Your Scene? A new take on cities / Writing Contest Winners
Prince of Protocol The UN’s Desmond Parker / Better Living What makes life good? / Lit Junkie Everybody loves Nick Mount  

sUMMER 2011
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Hart House Theatre Taking a new direction / Is Your Smartphone Safe?  Devious apps / Enter the Dragon Ties with Asia
The Technopreneurs Biz smarts for scientists / City Building Architecture’s new digs / Lives of Others Writer Ian Williams

winter 2013

Hart House Theatre Taking a Taking a Taking  new direction / Is Your Smartphone Safe?  Devious apps / Enter the Dragon Ties with Asia
The Technopreneurs Technopreneurs Biz smarts for scientists / / City BuildingCity BuildingCity  Architecture’s Building Architecture’s Building  new digs / Lives of Others of Others of  Writer Ian Williams

winter 2013

Apocalypse  
How?
The world didn’t  
end in 2012  
after all. (Hooray!)  
But are we  
prepared for  
global threats?

LAUNCHED
11.20.11

The University of Toronto Alumni Association is  
bringing together alumni who want to make a positive 
impact in their community with fellow alumni and 
organizations that are already making a difference.

Contact us, and we will:

•		Connect	you	with	members	of	the	university	 
community who have also expressed interest  
in contributing to meaningful causes

•		Provide	you	with	support	and	education	to	be	the	
most effective in your volunteer and community 
activities

•		Share	with	other	alumni	the	impact	you	and	your	
organization are making 

Together, the university, our alumni and our  
community partners are creating great opportunities 
for you to make an impact.

Join us at:  
alumni.utoronto.ca/volunteer/ 
community-engagement
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Get Involved!
“  We are very lucky to be given 

the opportunity to go to  
university and move forward 
in our careers. It is important 
to give back to our community 
– and to give others the same 
opportunity.”

 – Paul Nagpal 
 (MBA 2006 Rotman) volunteers at 

DiverseCity: The Greater Toronto 
Leadership Project

“ I really enjoyed my time  
at U of T. The opportunity to 
support the university and 
Athletes for Africa while  
playing the Rock the Pitch 
tournament with friends and 
fellow alumni was a fantastic 
added bonus.”

 – Craig Allan 
 (HBA 2003 NEW) U of T alumni 

team member supporting Athletes 
for Africa

A World of  
Possibilities
Students put 
their knowledge  
to work in the 
global village

Boundless U of T’s new fundraising campaign / Aging Gracefully Tech for the elderly / Rachel Sklar On awesome women 
The Health of Nations Saving lives in India / Mozart or Machine? A computer that composes / Thanks to Our Donors 
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For more information about advertising 
in U of T Magazine, please call 
Jessica Lay at (416) 978-0838 
or email jessica.lay@utoronto.ca

Vision U of T Magazine is the official magazine 
of the University of Toronto, reaching 
315,000 highly educated, affluent and 
engaged readers

Each quarterly issue of U of T Magazine features 
stories about groundbreaking ideas and innovations, 
written by leading Canadian journalists. We chronicle 
the often untold stories of alumni who have taken 
leadership roles in Canadian business, politics and 
culture. We document the trends affecting post-
secondary education in Canada and the country’s 
largest university campus.

We engage readers with compelling ideas, intelligent 
and thought-provoking articles, dynamic photos and 

illustrations and enticing display copy. We don’t tell 
readers how U of T is making a difference; we show 
them – by capturing in well-written stories just how 
vibrant and innovative this university is.

The University of Toronto is Canada’s leading 
post-secondary institution, with the country’s largest 
and most diverse alumni community. By advertising 
in U of T Magazine, you’ll reach the influential thought 
leaders of today – and tomorrow.

How a creative-writing program that admits  
just seven students a year is cultivating  

the country’s next generation of literary giants

GHALIB ISLAM IS A SLIGHT 32-YEAR-OLD whose unassuming 
demeanour belies the brilliant literary career that likely awaits 
him. Fire in the Unnameable Country, the author’s debut 
novel released this spring by Penguin, has become one of the 
year’s most hotly debated works of Canadian fiction.

Islam’s book is unconventional, to say the least: at one 
point, its narrator, who happened to have been born on a  
flying carpet, turns into an owl. The story takes readers on  
a dystopian journey through an unspecified, if vaguely  
Middle-Eastern, country under the grip of thought surveil-
lance. The book’s publisher has said that, upon receiving 

Islam’s manuscript, there was a sense that they had found 
Canada’s George Orwell. 

But U of T found him first.
Though many years in the making, Fire in the Unnameable 

Country took shape in the university’s two-year creative  
writing MA program. Islam, who earned his degree in 2006, 
was among the program’s first graduates. It was during his 
studies that he completed the first draft of his novel. U of T is 
also where he befrien“‘ded fellow student and author Jonathan 
Garfinkel, who would connect Islam to both his literary agent 
and eventual publisher. Islam’s academic advisor – and reason 

Canada’s  
Next Top Author

By Kelli Korducki
Illustration by Vicky Lam

 summer 2014 39
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The Facts
You’ve got several great reasons to  
advertise in U of T Magazine

DESIRABLE DEMOGRAPHICS AND ENGAGED READERS
U of T Magazine readers are highly educated and affluent thought leaders, 
two-thirds of whom spend 30 minutes or more with each issue of the 
magazine.*

Although alumni and friends of the university receive U of T Magazine  
for free, thousands of readers make a voluntary contribution to the 
magazine every year, signalling their commitment to the publication.  
In 2014, donations to the magazine totalled more than $130,000.

*online readership survey, Oct-Nov 2010, 530 respondents

SUPERB VALUE FOR YOUR ADVERTISING DOLLAR
Reach the readers you want, for less. U of T Magazine delivers desirable 
reader demographics at a fraction of the cost of other national 
publications.

AWARD-WINNING DESIGN AND EDITORIAL
U of T Magazine is recognized for excellence both within and outside the 
educational community. Since 2009, the magazine has been nominated for 
five National Magazine Awards. 

In the past five years, U of T Magazine has also received 22 awards in  
writing, photography and illustration from the U.S.-based Council for  
the Support and Advancement of Education and the Canadian Council for 
the Advancement of Education. In 2014, the Canadian Council named  
U of T Magazine Best University Magazine.

 FULL PAGE AD COST  CIRCULATION COST
 (COLOUR, 1X RATE)  PER M

Maclean’s $40,510 313,007 $129.42
Report on Business $26,345 264,640 $99.55
Zoomer $14,675 184,561 $79.51 
Toronto Life  $13,005 86,128 $151.00
The Walrus $9,700 60,000 $161.67
U of T Magazine $8,570 315,000 $27.21

What Our  
Advertisers Say

“The [advertisement] opportunities in  
U of T Magazine provide Manulife 
Financial with a relevant and targeted 
medium through which to increase 
the awareness of insurance products 
available to University of Toronto alumni. 
A presence in the magazine is integral  
to delivering this message.”

Kristy Ryan 
Marketing Manager 
Affinity Markets 
Manulife Financial   
 

 
“For many years, U of T Magazine has 
been an important vehicle for promoting 
the benefits of the TD Insurance Meloche 
Monnex home and auto insurance 
program to University of Toronto alumni. 
It has consistently delivered a message 
that strengthens our partnership as we 
strive to provide outstanding service.”

Paul Douglas
Vice president
Affinity Market Group
TD Insurance Meloche Monnex
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Reader 
Profile

A Prizm profile* of U of T Magazine readers’ postal 
codes found that they tend to be concentrated in 
urban groups that rank highly for income, educa-
tion and MOPEs**. Together, these five desirable 
groups represent 63% of U of T Magazine readers

NEIGHBOURHOOD 
GROUP % OF ALUMNI  INDEX AVG AGE AVG HHI INDEX
 
URBAN ELITE 16.2 457 53 $240,158 457 

Older, university-educated executives and professionals who live in fashionable homes in 
big-city neighbourhoods. They buy expensive clothes, luxury cars, financial products and 
travel services
 

URBAN YOUNG 9.2 311 46 $106,964 311 

Upscale, university-educated singles and couples who hold white a collar jobs, live in 
older apartments and lead hip, progressive lifestyles. They frequent bars, health clubs, 
theatres and art galleries, and purchase the latest electronics and designer clothes
 

URBAN UPSCALE ETHNIC 12.3 383 44 $91,205 110 

Middle-aged Italian, Portuguese and Greek couples with large families and children in their 
late teens and twenties. They attend the theatre and opera, frequent restaurants and food 
shows and shop at boutiques
 

SUBURBAN UPSCALE ETHNIC 13.9 224 39 $100,989 122 

Upper-middle-class, younger and middle-aged families — many from China, India, 
Pakistan and the Philippines — who hold white-collar and service-sector jobs. Their 
children of varying ages play outdoor sports, own a lot of computer and electronic gear 
and frequent rock concerts and amusement parks
 

EXURBAN ELITE 10.9 172 46 $125,675 172 

Large families of teens and tweens in comfortable households, they have high rates for 
going camping and playing organized sports, visiting amusement parks and ski resorts, 
and playing video games and watching TV. They frequently purchase $30,000 SUVs and 
sporty luxury cars

*2013 estimates, modelled and compiled by Environics Analytics
**Managers, owners, professionals and executives

By Patchen Barss
Illustration by Mike Ellis

A LOT CAN HAPPEN IN A SHORT TIME. The sexiest new gadgets  
can suddenly become old school as they’re replaced by even 
cooler technology. Seemingly impossible computing feats 
become commonplace. It’s not just the advance of computing 
power – progress is driven at least as much by the creative 
thinkers who develop, research, adopt and adapt, discovering 
new ways for us to interact with our world, our devices and 
each other.

Inevitably, the most influential new tech trends are the ones 
nobody saw coming. Consider that a decade ago, the word 
“tweet” hadn’t yet entered the public lexicon, and no one had 
ever visited an “app store.” 

It’s difficult to look forward even just a few years, but  
the following predictions about how technology will change 
over the next decade come from people who do more than 
just predict the future – as computer scientists, their job is to 
create that future. Even as the pace of technological change 
accelerates, these members of U of T’s computer science 
department – a hub for new tech ideas since its founding 
50 years ago – outflank it. They’re already thinking ahead  
to a new generation of tools and toys that will be ready to 
change the world , just as soon as technology catches up with 
their innovations. 

THE FUTURE AS  
WE SEE IT

Five intriguing technologies  
that could change your life by 2025

 summer 2014 31
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Neighbourhood 
Type

The Prizm profiles* further break down 
University of Toronto alumni postal codes 
into urban clusters. Together these six 
highly desirable clusters represent 26% 
of U of T Magazine readers (versus 3.8% of 
the Canadian population)

CONTINENTAL CULTURE
Successful multi-ethnic urban households

U of T alumni index: 842
Average age: 47
Average HHI: $102,884  (Cdn. average: $81,665)
Income Index 842

A mixture of Canadian families and first-generation 
European immigrants, these younger residents tend to have 
university degrees, white-collar jobs, cultured lifestyles, 
progressive social views, and high rates for attending theatre 
and opera.

COSMOPOLITAN ELITE
Very affluent middle-aged and older city dwellers

U of T alumni index: 817
Average age: 55
Average HHI: $481,270 
Income index 582

Canada’s wealthiest lifestyle: elegant homes, cottages, kids at 
private schools, luxury cars, and winter getaways. They support 
cultural, educational and environmental groups.

 

ASIAN AFFLUENCE
Established Chinese families in suburbia

U of T alumni index: 841
Average age: 42
Average HHI: $125,076 
Income Index 151

Educated, middle-aged families, one third of whom speak a Chinese 
language. They drive luxury cars, are early adopters of fashion and 
technology, and are three times more likely than average Canadians 
to travel internationally with their children.

URBANE VILLAGERS
Wealthy middle-aged urban sophisticates

U of T alumni index: 619
Average age: 53
Average HHI: $222,650 
Income Index 619

Second wealthiest cluster, characterized by stately homes, high-
end cars, golf club memberships, designer clothes, cottages, and 
frequent trips abroad.
 

 
YOUNG DIGERATI
Young and well-off urban trend-setters

U of T alumni index: 605
Average age: 48
Average HHI: $122,752
Income Index 148

Tech-savvy singles and couples living in condos in fashionable city 
neighbourhoods. They are affluent, highly educated, ethnically 
mixed, and socially conscious consumers. They are big purchasers of 
the latest electronic devices, and they bank, shop and invest online. 

FURS AND PHILANTHROPY
High-achieving cultured urban families

U of T alumni index: 507
Average age: 49
Average HHI: $148,663
Income Index 180

Educated, upscale and nearly two-thirds Jewish, this group consists 
of larger families and empty nests concentrated in a handful of 
big-city neighbourhoods. They tend to have late teens and older 
children at home, they travel to the U.S. and the Caribbean, and are 
employed as professionals and executives.

*2013 estimates, modelled and compiled by Environics Analytics.
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U of T Magazine 
Readers

READING HABITS* 

Overall, how satisfied would you say you are with U of T Magazine?

83% of survey respondents say they are either satisfied or very satisfied with U of T Magazine. 
 
37% of survey respondents said they had discussed or forwarded a U of T Magazine article or issue.
 
Of the 5,000 respondents who receive an alumni magazine from another institution, 73% say they spend more 
time with U of T Magazine.

PROFILE 

Male: 52%   |   Female: 48%   |   Average age: 48

89%  

of readers “agree” or “strongly 
agree” with the statement, 
“I always find at least one 

interesting article to read in 
each issue of U of T Magazine.

89%  

of readers “agree” or “strongly 
agree” with the statement “I am 
pleased the university sends me 
a copy of U of T Magazine each 

quarter.”

83%  

of readers “agree” or “strongly 
agree” with the statement 

“The cover of the magazine is 
attractive and makes me want 

to read something inside.”

*from an online readership survey conducted March 2014, 7,573 respondents
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Distribution

Canada 290,302

U.S. 14,325

International 13,410

Total 318,037

Toronto (GTA) 228,289

Ontario 270,804

Rest of Canada 19,498

GEOGRAPHIC BREAKDOWN (DECEMBER 2014)

CANADIAN GEOGRAPHIC BREAKDOWN

6%

85%

72%

91%

5%

4%
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Inside 
U of T Magazine

A HEALTH STUDIES PROF AT U OF T SCARBOROUGH, who studies  
HIV and immigration, says the way potential immigrants to  
Canada are screened for the virus is unfair. She is calling on 
Ottawa to review its testing policy, and to make the whole 
process more transparent, with better information on HIV 
and immigration available via the government’s website.

Since 2002, nearly all potential immigrants to Canada  
have been required to undergo an HIV test. Canada doesn’t 
bar applicants with HIV, but it does make immigration more 
difficult. And with the exception of a few refugees and cer-
tain sponsored applicants, who cannot be barred for reasons  

of health, some applicants who test positive are, in the end, 
unlikely to be granted permanent residence in Canada.

For her doctoral research, Laura Bisaillon interviewed 
61 people from all sides of the immigration process, includ-
ing doctors, nurses, bureaucrats and 33 applicants, of whom 
29 had tested positive. Most of the applicants were not told 
they were being tested for HIV along with other conditions 
and most were dissatisfied with their treatment following 
diagnosis. The sort of intensive pre- and post-test counselling 
that is common for Canadians was often cursory.

Because the test is mandatory for any applicants for  
permanent residence in Canada, (as well as for two specific 
types of temporary residents), there is no way applicants  
can be said to have given “consent,” says Bisaillon. Even the 
usual expectation of medical beneficence – putting the 
patient’s care first – doesn’t apply, because the person is not 
taking the test for medical reasons. “This encounter is not 
about patient care or therapeutic treatment,” says Bisaillon. 
In this context, “The doctor is an administrative data  

“There is no reason 
medicines cannot be 
invented in the open.”
Prof. Aled Edwards wants 
to change how the pharma-
ceutical industry works

p. 21

Barrier to Entry
Canada’s process for screening poten-
tial immigrants for HIV is opaque and 
unfair, says Laura Bisaillon

Leading Edge

ILLUSTRATION: LAURIE ROLLITT  autumn 2014 19

That’s the type of meaningful connection people are looking 
for in health care – one that allows individuals and commu-
nities to take an active role in their own health. 

This idea is becoming more prevalent in today’s world,  
and perhaps nowhere is it more needed than in indigenous 
communities. Despite substantial progress in recent years, 
indigenous peoples in Canada continue to experience a  
level of health care and health outcomes substantially lower 
than that of non-indigenous Canadians. This is why donors 
Michael and Amira Dan gave $10 million to the University  
of Toronto to establish the Institute for Indigenous Health  
at the Dalla Lana School, which is led by Dean Howard Hu.

Smylie and Carol Strike, also a professor at the school, 
have been appointed co-chairs of the academic committee 
setting the priorities for the institute. Smylie is excited by  
the prospect of providing students with the opportunity to 

Birth of a Collaboration
Institute for Indigenous Health  
opens at the Dalla Lana School  
of Public Health 

Life on Campus

PHOTO: COURTESY OF AMIRA AND MICHAEL DAN

AT THE TORONTO BIRTH CENTRE, THERE’S A TREE FESTOONED with  
ribbons, each celebrating the birth of a new child. Governed 
by indigenous midwives, the centre shares traditional  
aboriginal practice and knowledge with the mothers it serves. 
It also focuses on forging positive relationships between 
midwives and mothers – relationships that often lay the 
groundwork for future generations, says Dr. Janet Smylie,  
a professor at U of T’s Dalla Lana School of Public Health. 

Amira and Michael Dan

“Everything we  
did was on a slide 
rule, which is  
one step better  
than an abacus.”
Prof. Rod Tennyson on 
helping save Apollo 13

p. 16

Meet you there.
Join adventurers like you for the trip of a lifetime. 
The University of Toronto Alumni Travel Program offers 
boundless opportunities to connect with alumni and other 
travellers who share your interests. These journeys criss-
cross the globe. They’re always fascinating, enriching 
and meticulously planned—down to every refi ned detail 
and delectable fl avour. What will make your experience truly 
memorable are the people you meet along the way.

Details about all 35 alumni travel
adventures for 2015 are at:
alumnitravel.utoronto.ca 
1-800-463-6048 or 416-978-2367.
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“About three years ago, I felt the earth was shifting under 
the status of women ; stories were popping up all over the 
place.” Armstrong travelled to Meru, Kenya, a city north of 
Nairobi, to write a story for Chatelaine magazine about 
160 girls, kids between the ages of three and 17, suing their 
government for failing to protect them from being raped. “I 
watched the drama unfold – the agony of these young victims 
and the empowerment they felt for taking action, something 
their grandmothers, mothers and aunties had never dared to 
do,” she says. And the ground did shift, as the judge delivered 
a guilty verdict in 2013. When Armstrong started doing more 
research, she found many more stories and a lot of evidence – 
enough to support her theory and write a book, Ascent of 
Women: A New Age Is Dawning for Every Mother’s Daughter. 

But why now? Armstrong credits the global commitment to 
the education of girls as a major factor. For instance, women 

“I’d bring some 
unexpected 
characters to  
the table.”
Jason Logan proposes  
a creative shake-up  
for Toronto

p. 53

All About  
Alumni

PHOTO: PETER BREGG

Woman’s Time
Around the world, there’s a shift  
happening for women and girls,  
says activist Sally Armstrong

AS A JOURNALIST AND HUMAN RIGHTS ACTIVIST, Sally Armstrong 
(MSc 2001) has brought horrifying stories about the abuse  
of women to light from conflict zones around the world. And 
there has been no good news, she says, until now. Her mes-
sage of hope for girls: There’s a shift happening – women are 
moving toward a tipping point. “Everyone – from presidents 
to pollsters and economists to policy wonks – is predicting 
that women are the way forward,” she says.

Sally Armstrong

UNIVERSITY OF TORONTO SCHOOL OF CONTINUING STUDIES

Learn 
more.
Sara Rangooni
U of T alumna Sara earned two  
certificates at the School, enhancing  
her career and inspiring her  
soon-to-be-launched e-business. 
  
It’s an amazing feeling to be 
part of a program that allows 
you to create a bigger vision for 
yourself and to dream bigger. It 
truly gives you confidence that 
you have what it takes to go 
further.” 
. 
We offer boundless opportunity  to  
enhance your skills and enrich your life.

For easy registration or to order a free  
copy of our course catalogue,   
call 416.978.2400 or visit our website.  
Follow us on Twitter @UofTLearnMore.

learn.utoronto.ca

“

U OF T MISSISSAUGA     U OF T ST. GEORGE     U OF T SCARBOROUGH
 autumn 2014 49
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Time Capsule

PHOTO: WALTER F. MACKENZIE/U OF T ARCHIVES B2003-0001/ 064-3

At a noon-hour pep rally, the Blue and White Society’s 
cheerleading squad sparked school spirit for a Varsity 
football game. “Rippity, rappity, rippity rappity ree,”  
they chanted before performing cartwheels across King’s  
College Circle. “Yay Toronto!”

To keep students zealous during a game, the Blue and 
White Band clashed cymbals when Varsity made a touch-
down. When the opposing team scored, the trombonist 
moaned a sorrowful lament. 

The role of this Students’ Administrative Council (SAC) 
group was to foster social and cultural events on campus, 
and it regularly held “football dances” at Hart House.  
A 1970 edition of the society newspaper, the Blue and 

White Starecase, reveals the cost for admission:  
$1 for “hustlers” and 50¢ for “chicks.”

As the women’s movement progressed, the cheerlead-
ing team came under scrutiny. That same issue of the 
newspaper published a letter from a cheerleader who 
complained that the SAC had referred to the squad as  
“a decadent, bourgeois group that exploit[s] women.”

Today’s Students’ Union groups bend over backwards 
to not exploit anyone, while continuing to encourage 
school spirit. Last fall, students in the Blue Crew paraded 
cheering alumni and students along Philosopher’s Walk 
to the Homecoming football game, proving the pep rally 
is definitely still part of campus life. – SUSAN PEDWELL

October 1949
“Shout!  Fight!  
Blue and White!”

BLUE AND WHITE SOCIETY

Society cheerleaders dressed in  
U of T’s official colours, blue and white

LIKE MANY YOUNG ADULTS STARTING OUT IN THE WORLD, 21-year-old 
Eva* sometimes gets nostalgic for her childhood. The easy 
parts, anyway – many of which didn’t involve the Internet.

“We used to have this thing on Facebook called the  
Honesty Box, which was just always full of brutal comments, 
like really, really mean,” she recounts. Then there was the 
“school hotties” website, set up by a friend, which ranked 
girls’ looks and outfits on a weekly basis. And if a girl was 
rumoured to be sexually active in any way? “Kids just threw 
out the words ‘slut’ and ‘whore’ like they were nothing. It  
was ridiculous.”

Now that she’s older and working in a Toronto restaurant, 
Eva breathes easier: she no longer lives with the daily possi-
bility of seeing her peers targeted by mean girls at school. 
But she feels bad for her younger cousins, whom she believes 
have it much worse than people her age ever did. 

The Internet’s promise of global connection has been 
largely fulfilled, but we now know that not all of those con-
nections are supportive and helpful. Only slightly ironically, 
Eva says, “I feel that I lived in the dying days of innocence.”

Studies suggest that nasty behaviour between kids on the 
Internet, commonly known as “cyberbullying,” is a concern.  

The Internet makes it easy to be mean.  
No wonder cyberbullying among teens has everyone worried.

By Cynthia Macdonald
Illustration by Stéphane Poirier

* “EVA” AND “DANIEL” ARE PSEUDONYMS.  autumn 2014 33

LIFE ON CAMPUS
Profiles of successful and interesting students and articles 
about campus life that keep alumni connected to what’s 
going on at today’s U of T.

LEADING EDGE
Highlights U of T’s world-class researchers and their 
groundbreaking research across a variety of academic 
disciplines. Demonstrates that U of T research is making  
a positive difference in society and is a crucial source of 
ideas and innovation.

ALL ABOUT ALUMNI
Profiles of U of T’s diverse and successful alumni in  
Canada and around the world.

TIME CAPSULE
Features an intriguing event or person from the university’s 
188-year history and underscores U of T’s long tradition of 
excellence.

FEATURE STORIES
• In-depth profiles of alumni in arts, politics, business  

and other fields
• Clear and compelling articles about how U of T research  

is making a difference in the lives of Canadians
• Historical pieces that illustrate the university’s impact 

over the decades
• Extensive coverage of the students, faculty and staff  

who make U of T Canada’s leading university 
 
 

The December issue includes a list of all U of T donors who 
gave more than $5,000 in the previous year.
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2015/2016 
Rate Card

ADVERTISING DEADLINES
ISSUE SPACE CLOSE MATERIAL DUE DISTRIBUTION
Summer 2015 Apr. 17, 2015 May 15, 2015 June 19, 2015
Autumn 2015 July 17, 2015 Aug. 14, 2015 Sept. 18, 2015
Winter 2016 Oct. 09, 2015 Nov. 06, 2015 Dec. 11, 2015
Spring 2016 Jan. 22, 2016 Feb. 12, 2016 Apr. 01, 2016

4 COLOUR PROCESS 1X 2-3X 4X
Full Page $8,570 $8,140 $7,285
½ Page $5,740 $5,450 $4,880
¼ Page Banner $3,430 $3,260 $2,915
Double Page Spread $15,425 $14,650 $13,110
IFC $10,710 $10,175 $9,105
IBC $10,280 $9,640 $8,740
2-Page Gatefold $16,970 $16,115 $14,420

Black and White: 10% discount
Mixed Units: Advertisers in four or more consecutive issues may vary 
the sizes of their ads according to the standard units shown and obtain 
the multiple-issue rate for each unit.
Taxes: Rates are not subject to GST or HST.

EFFECTIVE WITH THE SUMMER 2015 ISSUE,  
UNTIL FURTHER NOTICE
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Mechanical Advertising 
Specifications
SIZES

Full-page
Bleed

Full-page
Non
Bleed

1/2  Page
Horizontal

1/2 Page
Vertical

1/4 Page
Horizontal

Double
Page
Bleed

 WIDTH HEIGHT

ARTWORK SIZE 8.125” 10.75”
TRIM SIZE 7.875” 10.5”
LIVE AREA 7.125” 9.75”

ARTWORK SIZE 7” 9.75”

ARTWORK SIZE 7” 4.637”

ARTWORK SIZE 3.408” 9.75”

ARTWORK SIZE 7” 2.229”

ARTWORK SIZE 16.25” 11”
TRIM SIZE 15.75” 10.5”
LIVE AREA 15” 9.75”

The trim size of the magazine is 7.875” x 10.5” 

ARTWORK REQUIREMENTS 
FOR ALL ADS:
• This publication is printed full- 

colour throughout on a web press  
to SWOP coated standards

• PDF/x-1a is the only file format 
accepted

• All fonts must be embedded or 
outlined

• All ads are full-colour. Artwork must 
only use CMYK colours. If RGB, spot 
or Pantone colours are used, they 
will be automatically converted  
to CMYK. Some colour shifting  
may occur.

• Photos and bitmapped graphics 
(i.e. placed JPG, TIF or PSD images) 
should be 300 dpi at their final size.

• The artwork size should be exactly 
the size required. Do not leave 
extraneous space surrounding the 
artwork.

• Do not save artwork with crop-
marks. This includes full bleed ads. 

Please send final PDF to Jessica Lay at 
jessica.lay@utoronto.ca by material deadline

ADVERTISING DEADLINES
ISSUE SPACE CLOSE MATERIAL DUE DISTRIBUTION
Summer 2015 Apr. 17, 2015 May 15, 2015 June 19, 2015
Autumn 2015 July 17, 2015 Aug. 14, 2015 Sept. 18, 2015
Winter 2016 Oct. 09, 2015 Nov. 06, 2015 Dec. 11, 2015
Spring 2016 Jan. 22, 2016 Feb. 12, 2016 Apr. 01, 2016
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Inserts and 
Polybagging
WHAT IS POLYBAGGING?
Polybagging is co-mailing your titles with a copy of U of T Magazine. It is a cost-efficient 
alternative to mailing your brochure or publication on its own. This does require you to 
align your publication’s printing schedule to ours (U of T Magazine is typically published in 
March, June, September and December).

U of T Magazine’s polybagging services allow our clients to zone by geographical 
location; choose an audience based on factors such as age, gender, degree, field of study; 
and even target mailing through the Prizm segmentation system, which groups readers 
according to consumer behaviour such as shared demographics, lifestyles, values, 
household income, marital status, education and dwelling type. 

With U of T Magazine polybagging, campus clients also enjoy: 

• Greater postal discounts: The cost of mailing a magazine or newsletter up to 25g in a 
company envelope is over $1.00 per piece for Canadian addresses, and publications 
mailing can range between 48¢ to 87¢ per piece. Our rates start as low as 40¢ per 
piece when co-mailed with U of T Magazine — this includes mailing to Canada, U.S. 
and international recipients. Rates are not subject to HST.

• Access to our audience: By polybagging with U of T Magazine, your piece will be 
targeted to our highly educated, affluent and engaged readers.

• Environmentally friendly option: Our poly (wrap) material is biodegradable and 
designed to be completely recyclable. 

WHAT IS THE DIFFERENCE BETWEEN AN OUTSERT AND AN INSERT?
Capture the attention of our readers by including your outsert on top of U of T Magazine 
within the polybag — outserts can range from magazines and newsletters to catalogues 
and brochures. 

Postcard-sized inserts can be placed inside the magazine as a blow-in (loose-leaf), tip-in 
(glue/tape) or bind-in (saddle-stitched).
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Inserts and 
Polybagging Rates

OUTSERTS WEIGHT COST 
Up to 25 grams: $395/M 
26 to 50 grams: $440/M 
51 to 75 grams:  $480/M 
76 to 100 grams: $505/M 
101 to 125 grams: $565/M 

Note: Prices must be quoted individually on items exceeding 125 grams 

INSERTS COST 
Up to 25 grams: $14/M 
26 to 50 grams: $15/M 
51 to 75 grams:  $74/M 

Taxes: Rates are not subject to GST or PST

*Minimum fee: $3,900

INSERT/POLYBAGGING DEADLINES
ISSUE SPACE CLOSE MATERIAL DUE DISTRIBUTION
Summer 2015 Apr. 03, 2015 May 29, 2015 June 19, 2015
Autumn 2015 July 03, 2015 Aug. 28, 2015 Sept. 18, 2015
Winter 2016 Oct. 02, 2015 Nov. 27, 2015 Dec. 11, 2015
Spring 2016 Dec. 18, 2015 Mar. 04, 2016 April 01, 2016

POLYBAGGING RATES*

MECHANICAL 
REQUIREMENTS: 

Outsert
• Paper - 75lb. Postal Offset or 60lb. 

Offset or 80lb. Coated
• Minimum size - 4” x 6”
• Maximum size - 7-7/8” x 10-1/2”

Insert 
• Blow-in, bind-in, tip-in
• Maximum size - 6” x 6”
• Please inquire regarding multi 

layered blow-ins or blow-ins  
exceeding single-leaf format
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Terms and 
Conditions
Acceptance of any advertisement in U of T Magazine is at the sole discretion  
of the publisher. All copy and graphics are subject to approval by the publisher.

CONTRACTS
The publisher is not bound by any conditions, printed or 
otherwise, when such conditions conflict with the rate card 
or the publisher’s policies. Contracts cover any 24 months, 
starting with the first insertion.

The advertiser and/or advertising agency assume liability for 
all content (including text, representation and illustration) 
of each advertisement printed and also assume responsibility 
for any claim arising from there against the publisher.  
The advertiser and/or its advertising agency agree that  
U of T Magazine shall be under no liability for its failure, for 
any cause, to publish any advertisement.

TERMS
Advertisers and their agencies have dual liability to the 
publisher in the event of non-payment for advertising. 
The agency is responsible for the client, and vice versa, 
notwithstanding any statements to the contrary on agency 
or advertiser insertion orders or contracts.

RATE REVISIONS
The publisher reserves the right to change these rates at any 
time. Existing contract rates are guaranteed only for the 
next four issues from the date of acceptance of the contract.

PAYMENT
The publisher is entitled to payment as herein provided, upon 
having completed the printing and taken reasonable steps to 
distribute the publication. Payment is due in Canadian funds 
at the space closing date at U of T Magazine’s office unless 
credit has been granted.

CREDIT
Where credit has been granted by the publisher, payment 
is due 30 days from the date of invoice. If the advertiser has 
excess credit owing to the publisher, the publisher retains the 
right to cancel any additional advertisements.

AGENCY COMMISSION
15 % of gross billing to recognized advertising agencies.

CANCELLATION
All magazine ads must be cancelled at least 5 business days 
prior to space closing. Failure to do so will result in a 25% 
cancellation fee.


